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Abstract

The study of credibility, in general, and media credibility, in particular, has
suffered from a basic lack of cohesion among academic researchers. Interest in
newspaper credibility may reach in the highest point in the late 1980s, but the media
credibility issue has recently been revived with the involvement of traditional media
in the digital era. The purpose of this project is to measure the performance of
Taiwanese news organizations in terms of their credibility, and track the changes over
time. It is a major yardstick to gauge the “health” of the news industry in Taiwan. The
current studies encompass a wide variety of different methods, including qualitative
and quantitative designs. The subjects of the project are senior news executives and
journalists in Taiwan. The study uses a set of core questions asking senior news
executives and the journalists to evaluate the performance of various news
organizations by means of a score from 0 to 10. The news organizations include
newspapers, electronic media and the news websites. Each and every major local
news organization is evaluated by the subjects, as well as the overall performance of
the news industry. The cumulated survey data will provide an empirical basis for
understanding media credibility over time in Taiwan.

Keywords : credibility, media types, journalist, news media, media credibility
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