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2013
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1-1
1. 1. Initium Media
2. 2. Storm Media
3.
4,
3. 5. The News Lens
4. 6. Newtalk
5. 7. Cool Loud
6. 8. News&Market
7. 9. Up Media
10.
8. 11. Kairos
9. 12. -
10. 13. BuzzOrang
14. -
11. NOWnews | 15 NOWnews
12. 16. -
13. 17.
14. 18.
15. PO 19. PO
16. TVBS 20. TVBS
17. 21. EBC News
22.
23.
18. ETTODAY | o4 ETTODAY
25. -
19. 26. Set News
20. 27. Era News
21. 28. FTV News
22. 29. Daai World News
23. 30. Global News
24. 31. PNN



https://www.facebook.com/theinitium/
https://www.facebook.com/stormmedia/
https://www.facebook.com/stormmedia.viewpoint/?fref=ts
https://www.facebook.com/stormmedia.global/
https://www.facebook.com/TheNewsLens/
https://www.facebook.com/Newtalk.Page/
https://www.facebook.com/coolloud/?ref=br_rs
https://www.facebook.com/newsandmarket/
https://www.facebook.com/UPMEDIA.MG/
https://www.facebook.com/UPMEDIA.GLOBAL/
https://www.facebook.com/kairos.news/?fref=ts
https://www.facebook.com/bnextmedia/?fref=ts
https://www.facebook.com/buzzorange/
https://www.facebook.com/TechOrange/?fref=ts
https://www.facebook.com/nownews/?fref=ts
https://www.facebook.com/agriharvest.tw/?fref=ts
https://www.facebook.com/civilmedia/?fref=ts
https://www.facebook.com/CredereMedia/?fref=ts
https://www.facebook.com/HiNetnews/
https://www.facebook.com/tvbsfb/?ref=timeline_chaining
https://www.facebook.com/news.ebc/?ref=timeline_chaining
https://www.facebook.com/ebcmoney/?fref=ts
https://www.facebook.com/ebcinternational/?ref=timeline_chaining
https://www.facebook.com/ETtoday/
https://www.facebook.com/ETtoday88/
https://www.facebook.com/setnews/
https://www.facebook.com/eranews50/
https://www.facebook.com/ftvnews53/
https://www.facebook.com/daaiworldnews/?ref=br_rs
https://www.facebook.com/GlobalNewsTW/?ref=br_rs
https://www.facebook.com/pnnpts/?ref=timeline_chaining

25. 32. 52
33. TV
26. 34. The Merit Times
21. 35. _____UDN
36. -
37. udn.com
28. 38. Apple Daily
39. Apple Real Time
News
29. 40. Next Megazine
30. 41. China Times
31. 42. LTN
43.
32. 44. Taiwan People News
33. 45,
46.
34. 47. -
35. 48. CNA News Taiwan
49.
36. BBC 50. BBC
1-1
1.
2.
3.



https://www.facebook.com/52news/?fref=ts
https://www.facebook.com/ctitv.news/
https://www.facebook.com/merit.times.327/
https://www.facebook.com/udnplus/
https://www.facebook.com/opinion.udn/
https://www.facebook.com/myudn/?ref=timeline_chaining
https://www.facebook.com/appledaily.tw/?ref=timeline_chaining
https://www.facebook.com/apple.realtimenews/?ref=timeline_chaining
https://www.facebook.com/apple.realtimenews/?ref=timeline_chaining
https://www.facebook.com/nexttw/?ref=timeline_chaining
https://www.facebook.com/CTfans/?ref=timeline_chaining
https://www.facebook.com/m.ltn.tw/?ref=timeline_chaining
https://www.facebook.com/talk.ltn/
https://www.facebook.com/taiwanpeoplenews/
https://www.facebook.com/%E5%8F%B0%E7%81%A3%E9%86%92%E5%A0%B1-419867271697177/
https://www.facebook.com/cnanewstaiwan/?ref=timeline_chaining
https://www.facebook.com/%E4%B8%AD%E5%A4%AE%E7%A4%BE%E8%B2%A1%E7%B6%93%E7%B2%89%E7%B5%B2%E5%9C%98-543951855656656/?ref=timeline_chaining
https://www.facebook.com/bbctrad/?ref=timeline_chaining
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source credibility | medium credibility message
credibility | Hovland
1953 expertness

trustworthiness

. Pjesivac, Geidner & Cameron2018

. Carter & Greenberg 1965 p p ;
2004
) , 2003 2004
Chartprasert, 1993, ) ) )
McCroskey & Mehrley, 1969 . Metzger



2003
Meyer 1988
Appelman & Sundar 2015

accurate | authentic believable

L

audience attributes
s s Westley & Severin, 1964; Reagan &
Zenaty, 1979; Mulder, 1980 s s
Armstrong & Collins, 2009; Cobbey, 1980; Reagan &

Zenaty, 1979; Stamm & Dube, 1994 .
J
. Domingo & Heikkila 2012
2014 TVBS

2014 Sternadori & Thorson,



2009

L ol w

2017 2015 2013

L

. 2015 212

Appelman & Sundar, 2015,

Metzger et al., 2003,

Metzger et al., 2003,

Walther, Gay Hancock 2005 interactivity |

hypertextuality multimediality affordance

. Chung, Nam & Stefanone2012



Fogg 2003 operator ,

content design

Fogg, 2003
. Choi & Stvilia 2015 Hovland 1953
Fogg 2003 ,

2-1
TABLE 2. Measures for web crodibility asscssment.
Trustworthiness Expertise
Operanor  Commsercial mnplication: Percaived repatation:
® URL ends with .com ® Author cradensals
® Ads oo the site ® Affilistion information
® Pop-up windows with ads ® Author's pablications in printed journals
8 Pad subscription roquired Search cogine anking:
Perceivad integrity: ® Google top ranking
® Same condition for both on- and off-kise shopping products History of author’s actvity (in social QA stk
® Sp g links (vs. ponsored links) ® Number of snswers
Perceivad tramspareocy: ® Number of best answens

8 Accessibility of suthor's onlioe peafile (c.g., Linkedln Profile, Twitter stream, @ Top contributor badges
personal website or blog)

® Asnouscoment (sotice) on g i informagion (oot deleting it)

Perceivad docency:
® Whether the author is sericus or faceSous in information peovision

Content  Neutral/unbiased information: Provigon of evidence:

® Links to outside materials and sources ® Provision of citatioas and reforences
® Links %0 its compotitons” sites ® Number of rdated artides
o Mixad stances of user foedback oo an issue (both pros and cons are provided)  Intrinsic quality:
® Proparion of positive and nogative comments 0n B ser-genernated contents » Typographical cmors

Aggrogated opinion/social validation: ® Size of te site (e.g., bow many pages does it have?)
® Duplication (i.¢., conan nformation is found ca multiple websites, ) ® Length of the content (e.g., length of the Wikipadia
® Social annotations and rating from other people article; leogth of the answer in Yahoo! Answers)
& “Best Answer” rating (e.g.. “Bot Amiwa™ in Yahoo! Answers and “Likes™ ® Number of competing answors (in socal QRA sites)

in Facchook ) Ranforcamont of content expertise:

Consistoncy in content provision: ® Additional information postad by the auther (e,
® Posting policy on content roplics, © or suppl tal mmages and

Currencyfrecency: videos, on social QKA sites)
® Upload y (sumber of mi since a message was posted)

Design  Raal-world fedl: Visual acsthetics:
= Operator's contact information (¢.g. phiysical address, contact number, ® Professonally dosigned (cg., cobor, graphics)
c-mail address) Appropriateness of design:

® Picture of oporator ® Well-matchad with content (togic)

Subility of the website ® Well-matchad with tone of writing

® The site is raely down.
& All links in the site are working (sumber of broken links)

Choi W. & Stvilia B. 2015

2011 . HON
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Metzger et al. 2003 s

Johnson & Kaye 2008 s

Metzger et al., 2003,

clicking bait

forward i reference
Blom & Hansen, 2015
. Shostak & Gillespie 2014 s

10



2016

2016

1992 ; Horwitz, 2005

diversity

J

2005

11

2017

15

McQuail, 1986,



program type ,

Cozma 2006

2003

product format ,

demographic viewpoints

Domingo & Heikkila 2012

L

User Generated Content UGC

prosumer

transparency

12



Hermida 2012

participation in the news process

L

curation

L

recommending the news

Robinson 2010

interactivity
. Jahng & Littau 2015
social cues Twitter
presence
Li & Suh 2015
medium depenehcy
interactivity | transparency

13

J
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argument strength, information quality

Facebook
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Overlapping Rate, OR

Anonymous Sources, AS
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Crowd Tangle
2/7-2/11
4/23-4/27

Graph API

22

Post

30

Graph API

J

link



Crowd Tangle 50

Graph API Post2News
P2N s ; y
Crowd Tangle ) )
Crowd Tangle 50 1 p2N
60 . nodejieba
nodejieba .
1.
1 OR
. 0%-
100%
OR

! CrowdTangle

5 50 250 CrowdTangle

L

% Nodejieba jieba  Node.js
Joad

L

L J
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100%
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2/7-2/11

4/23-4/27
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_ link . 5 6627
6627 17 ETNEWS
) Up Media UDN, Cool Loug Kairos s s
LTN, s Apple Real Time News BBC
) s News&Marke, CNA News
Taiwan Newtalk Storm Media udn.com Apple
Daily 2018 1 1 2
1004
- . OR
s hashtag
hashtag .

hashtag .
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- C (Ahl

) A y

1004 17

59.71%
8.44% 29.26% , ETTODAY 34.13%
43.84% |, 50.10% | 3-2-1
1004 17

24.1%
61.2% | 49.3% | UDN 44.4% , ETTODAY
35.5% |, 22.2% 3-2-2

1004 242 762

3-2-3 242

35



0.43 43% 762

0.6501 65.01% | t t = -9.493 Sig. P=000
<0.05 _ N
10 3-2-4,
0%~39%
40% . 40%

40% 40%

J

705 1004 70.22%
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3-2-1

BBC 0.8624 49| 0.22721
ETTODAY 0.3413 121} 0.19610
Kairos 0.6280 20| 0.25808
News&Market 0.7700 2| 0.00000

Up Media 0.8296 91| 0.116272
0.8491 11, 0.10616

CNA News Tai 0.0844 59| 0.2627(0

LTN 0.2926 136 0.23483

0.8340 15/ 0.16565

0.5010 31 0.15047

Cool Loud 0.9400 1| 0.00000Q

Storm Media 0.4384 63, 0.18450
Newtalk 0.7945 74| 0.19638

UDN 0.6773 45 0.29525
udn.com 0.8299 103] 0.24523

Apple Daily 0.9129 85| 0.14835

Apple Real Time News  0.6455 98/ 0.18B1

0.5971 1004 0.32787
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3-2-2

Y N
BBC 49 0 49
100.0% .0% 100.0%
ETTODAY 78 43 121
64.5% 35.5% 100.0%
Kairos 15 5 20
75.0% 25.0% 100.0%
News&Market 2 0 2
100.0% .0% 100.0%
Up Media 91 0 91
100.0% .0% 100.0%
11 0 11
100.0% .0% 100.0%
CNA News 54 5 59
Tai 91.5% 8.5% 100.0%
LTN 69 67 136
50.7% 49.3% 100.0%
15 0 15
100.0% .0% 100.0%
30 1 31
96.8% 3.2% 100.0%
Cool Loud 1 0 1
100.0% .0% 100.0%
Storm Media 49 14 63
77.8% 22.2% 100.0%
Newtalk 67 7 74
90.5% 9.5% 100.0%
UDN 25 20 45
55.6% 44.4% 100.0%
udn.com 100 3 103
97.1% 2.9% 100.0%
Apple Daily 68 17 85
80.0% 20.0% 100.0%
Apple Re& 38 60 98
Time News 38.8% 61.2% 100.0%
762 242 1004
75.9% 24.1% 100.0%
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3-2-3

242 4300 .28631 .01840
762 .6501 .32254 .01168
Levene t
95%
F t ()
9.190 002 -9.493 1002 000  -.22009 02318  -.26559|  -.17459|
-10.096]  451.200) .000  -.22009 .02180]  -.26293|  -.17725
3-2-4
(%0)
0-9 | 1019 | 20-29 | 30-39 | 40-49 |50-59| 6069 | 70-79 | 80-89 | 9099 | 100
N 31 22| 35 31 29, 21 17 18 17 19 2
12.8 9.1% 14.5 12.8 12.0% 8.7%| 7.0%| 7.4%| 7.0% 7.9%| .8%
% % %
Y 79 29 31 37 32, 69 55 56| 128 208 38
10.4| 3.8%| 4.1%| 4.9% 4.2% 9.1%| 7.2% 7.3% 16.8| 27.3% 5.0%
% %
110 51 66 68 61 90 72 74| 145] 227| 40
11.0 5.1%| 6.6%| 6.8% 6.1% 9.0%| 7.2% 7.4%| 14.4| 22.6% 4.0%
% %

39



1004

ETTODAY 17.4% UDN 15.6% , Kairos
15.0% , Apple Daily 11.8% , udn.com 11.7% .
3-3-1
1004
Apple Daily 21.2% , Kairos 20.0% |,
19.4% , Apple Real Time News 19.4% , ETTODAY
19.0% 3-3-2
- - 907 90.33%
. . 97 9.67%
1004 879 87.55%
125 12.45% crosstab
16 1.59% s
44 4.38%
60 5.98%
863 85.95%
81 8.06% 944 94.02%
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3-3-1

N
BBC 49 0 49
100.0% .0%| 100.0%
ETTODAY 100 21 121
82.6% 17.4%| 100.0%
Kairos 17 3 20
85.0% 15.0% 100.0%
News&Market 2 0 2
100.0% .0%| 100.0%
Up Media 82 9 91
90.1% 9.9%| 100.0%
11 0 11
100.0% .0%| 100.0%
CNA News 58 1 59
Tai 98.3% 1.7% 100.0%
LTN 127 9 136
93.4% 6.6% 100.0%
15 0 15
100.0% .0%| 100.0%
28 3 31
90.3% 9.7%| 100.0%
Cool Loud 1 0 1
100.0% .0%| 100.0%
Storm Media 56 7 63
88.9% 11.1%| 100.0%
Newtalk 70 4 74
94.6% 5.4% 100.0%
UDN 38 7 45
84.4% 15.6% 100.0%
udn.com 91 12 103
88.3% 11.7%| 100.0%
Apple Daily 75 10 85
88.2% 11.8% 1000%
Apple Real 87 11 98
Time News 88.8% 11.2%| 100.0%
907 97 1004
90.3% 9.7%| 100.0%
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3-3-2

N
BBC 49 0 49
100.0% .0%| 100.0%
ETTODAY 98 23 121
81.0% 19.0% 100.0%
Kairos 16 4 20
80.0% 20.0% 100.0%
News&Market 2 0 2
100.0% .0%| 100.0%
Up Media 83 8 91
91.2% 8.8%| 100.0%
11 0 11
100.0% .0%| 100.0%
CNA News 58 1 59
Tai 98.3% 1.7% 100.0%
LTN 121 15 136
89.0% 11.0% 100.0%
15 0 15
100.0% .0%| 100.0%
25 6 31
80.6% 19.4% 100.0%
Cool Loud 1 0 1
100.0% .0%| 100.0%
Storm Media 57 6 63
90.5% 9.5% 100.0%
Newtalk 69 5 74
93.2% 6.8%| 100.0%
UDN 39 6 45
86.7% 13.3% 100.0%
udn.com 89 14 103
86.4% 13.6%| 100.0%
Apple Daily 67 18 85
78.8% 21.2% 100.0%
Apple Real 79 19 98
Time News 80.6% 19.4%| 100.0%
879 125 1004
87.5% 12.5% 100.0%
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3-3-3

N Y
N 863 44 907
85.95% 4.38% 90.33%
Y 16 81 97
1.59% 8.06% 9.67%
879 125 1004
87.55% 12.45% 100.0%
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link
N/A
6,422
444
nodejieba

52

, Pphoto

50
3-4-1

video

N/A,

2,437

52

310,902
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3-4-2
link

video

13.2%

L

N/A

6,682

41,083

6,016
3.8%



54%
62%
62%
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34-1

Initium Media

Storm Media

The News Lens

Newtalk
Cool Loud
News&Market
Up Media
Kairos
BuzzOrange
NOWnews NOWnews
PO PO
ETTODAY ETTODAY
Taiwan People News
BBC BBC
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https://www.facebook.com/theinitium/
https://www.facebook.com/stormmedia/
https://www.facebook.com/stormmedia.viewpoint/?fref=ts
https://www.facebook.com/stormmedia.global/
https://www.facebook.com/TheNewsLens/
https://www.facebook.com/Newtalk.Page/
https://www.facebook.com/coolloud/?ref=br_rs
https://www.facebook.com/newsandmarket/
https://www.facebook.com/UPMEDIA.MG/
https://www.facebook.com/UPMEDIA.GLOBAL/
https://www.facebook.com/kairos.news/?fref=ts
https://www.facebook.com/buzzorange/
https://www.facebook.com/TechOrange/?fref=ts
https://www.facebook.com/nownews/?fref=ts
https://www.facebook.com/agriharvest.tw/?fref=ts
https://www.facebook.com/civilmedia/?fref=ts
https://www.facebook.com/CredereMedia/?fref=ts
https://www.facebook.com/HiNetnews/
https://www.facebook.com/ETtoday/
https://www.facebook.com/ETtoday88/
https://www.facebook.com/taiwanpeoplenews/
https://www.facebook.com/%E5%8F%B0%E7%81%A3%E9%86%92%E5%A0%B1-419867271697177/
https://www.facebook.com/bbctrad/?ref=timeline_chaining

3-4-2

TVBS

TVBS

EBC News

Set News

Era News

FTV News

Daai World

News

Global News

PNN

PNN

52

TV

The Merit Times

UDN

udn.com

Apple Daily

Apple

Real Time News

Next Megazine

China Times
LTN
CNA
News Taiwan
- (The

Epoch Times Taiwan)
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https://www.facebook.com/bnextmedia/?fref=ts
https://www.facebook.com/tvbsfb/?ref=timeline_chaining
https://www.facebook.com/news.ebc/?ref=timeline_chaining
https://www.facebook.com/ebcmoney/?fref=ts
https://www.facebook.com/ebcinternational/?ref=timeline_chaining
https://www.facebook.com/setnews/
https://www.facebook.com/eranews50/
https://www.facebook.com/ftvnews53/
https://www.facebook.com/daaiworldnews/?ref=br_rs
https://www.facebook.com/daaiworldnews/?ref=br_rs
https://www.facebook.com/GlobalNewsTW/?ref=br_rs
https://www.facebook.com/pnnpts/?ref=timeline_chaining
https://www.facebook.com/52news/?fref=ts
https://www.facebook.com/ctitv.news/
https://www.facebook.com/merit.times.327/
https://www.facebook.com/udnplus/
https://www.facebook.com/opinion.udn/
https://www.facebook.com/myudn/?ref=timeline_chaining
https://www.facebook.com/appledaily.tw/?ref=timeline_chaining
https://www.facebook.com/apple.realtimenews/?ref=timeline_chaining
https://www.facebook.com/apple.realtimenews/?ref=timeline_chaining
https://www.facebook.com/nexttw/?ref=timeline_chaining
https://www.facebook.com/CTfans/?ref=timeline_chaining
https://www.facebook.com/m.ltn.tw/?ref=timeline_chaining
https://www.facebook.com/talk.ltn/
https://www.facebook.com/cnanewstaiwan/?ref=timeline_chaining
https://www.facebook.com/cnanewstaiwan/?ref=timeline_chaining
https://www.facebook.com/%E4%B8%AD%E5%A4%AE%E7%A4%BE%E8%B2%A1%E7%B6%93%E7%B2%89%E7%B5%B2%E5%9C%98-543951855656656/?ref=timeline_chaining
https://www.facebook.com/epochtimes.taiwan/?fref=ts
https://www.facebook.com/epochtimes.taiwan/?fref=ts

link
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99.64% |, 98.54% |, Taiwan People News
92.14% |, 91.68%6 Up Media 88.73%
BBC 86.35% , The News Lens
84.38% 83.30% 81.80% |, Up Media
81.59% | 3-5-2
77.46% 76.49% 75.78% Next
Megazine 59.72% , udn.com 56.85%
UDN 86.35% |, 78.98%
udn.com 70.00% , TV 69.00% |, 63.00% 3-5-
3 .
99.64% | 98.54% |
Taiwan People News 92.14% 91.68% , Up Media
88.73% |, 85.95% |, Cool Loud 82.70% |,
77.48% | 77.46%
76.49% Cool Loud 91% , BBC
86.35% , The News Lens 84.38% , 83.30%
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81.80% |, Up Media 81.59% |, 81%
78.98% UDN 78% , BuzzOrange 72.07% 354
. 355
News&Market 0.00% | 0.00% , PO
9.80% , NOWnews 12.90% |, 14.52%
Cool Loud 0.006 , The
0.006 0.0060 , BBC 0.000 Newtalk
10.60 356 .
FTV News 0.00% |, 0.00% |,
0.00% - 0.00% udn.com 6.98% ,
8.33% 8.33%
TV 0.00% |, 0.00% ,
0.00% , China Times 7.69% |, udn.com
12.00% 357 .,
News&Market 0.00% , 0.00%
- 0.00% FTV News 0.00% |, 0.00% |,
0.00% |, udn.com 6.98% |, 8.33% |,
8.33% | 9.09% |
0.00% |, 0.00% 0.00% |,
0.00% TV 0.00% , BBC 0.00% , Cool Loud
0.00% , China Times 7.69% , Newtalk 10.67% ,
Storm Media 11.90% 3-5-8
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3-5-1

Initium Media 63.39% N/A 49.30% N/A
Storm Media 57.58% 62.53%| TVBS N/A 61.46%
73.11% 81.80% 50.49% 63%

61.82% 52.63% 23.55% N/A

The News Lens 71.51% 84.38% N/A N/A
Newtalk 75.82% 68% N/A 57%

Cool Loud 82.70% 91% Era News N/A N/A
News&Market 43.52% N/A FTV News 5.66% N/A

Up Media 88.73% 81.59% 50.00% N/A
91.68% 83.30% Global News N/A N/A

Kairos 70.10% N/A | PNN 9.45% N/A
BuzzOrange 68.47% 72.07% 52 N/A N/A
48.20% 50% TV 37.06% 69%

NOWnews 50.46% 62.38% The Merit Times N/A N/A
43.88% 81% UDN N/A 78%

77.48% N/A 75.78% N/A

42.04% 48.53% udn.com 56.85% 70%

PO 16.67% N/A 42.38% 46%
ETtoday 24.94% 21.19% 76.49% 60.67%
28.58% N/A Next Megazine 59.72% N/A

Taiwan People News 92.14% N/A | China Times 39.78% 51%
98.54% N/A LTN 33.29% 48.17%

99.64% N/A 77.46% 62.50%

BBC 68.78% 86.35% 5.34% 78.98%
85.95% N/A

- 21.43% N/A
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3-5-2

99.64%BBC 86.35%
98.54%The News Lens 84.38%
Taiwan People News 92.14% 83.30%
91.68% 81.80%
Up Media 88.73% Up Media 81.59%
3-5-3 -
77.46% UDN 86.35%
76.49% 78.98%
75.78% udn.com 70.00%
Next Megazine 59.72% TV 69.00%
udn.com 56.85% 63.00%
3-5-4
OR OR
99.649 Cool Loug 91%
98.549 BBC 86.35%
Taiwan People News 92.14% The News Lens 84.38Y%
91.689 83.30%
Up Media 88.739 81.80%
85.959 Up Medig 81.59%
Cool Loud 82.709 81%
77.489 78.98%
77.469 UDN 78%
76.499 BuzzOrange 72.07%
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3-5-5

Initium Media 41.67% N/A 13.46% N/A
Storm Media 18.42% 11.90%| TVBS N/A 22.22%
29.23%| 100.00% 35.81% 56.52%

15.09% 25.00% 9.09% N/A

The News Lens 16.42% 12.50% N/A N/A
Newtalk 17.91% 10.67% N/A 22.58%

Cool Loud 50.00% 0.00% Era News N/A N/A
News&Market 0.00% N/A FTV News 0.00% N/A

Up Media 38.89% 37.93% 0.00% N/A
29.41%| 100.00% Global News N/A N/A

Kairos 20.90% N/A | PNN 28.57% N/A
BuzzOrange 16.67% 66.67% 52 N/A N/A
14.52% 0.00% TV 23.11% 0.00%

NOWnews 12.90% 14.29% The Merit Times N/A N/A
0.00% 0.00% UDN N/A 13.33%

18.75% N/A 8.33% N/A

23.08% 33.33% udn.com 6.98% 12.00%

PO 9.80% N/A 24.78% 29.17%
ETtoday 24.83% 39.13% 26.92% 40.00%
15.79% N/A Next Megazine 26.67%| 100.00%

Taiwan People Nes 16.67% N/A | China Times 25.00% 7.69%
20.00% N/A LTN 18.37% 21.88%

28.57% N/A 13.33% 0.00%

BBC 30.23% 0.00% 0.00% 0.00%
8.33% N/A

- 0.00% N/A
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3-5-6

News&Market 0.00% Cool Loud 0.00%
0.00% 0.00%
PO 9.80% 0.00%
NOWnews 12.90%| BBC 0.00%
14.52% Newtalk 10.67%
3-5-7 -
FTV News 0.00% TV 0.00%
0.00% 0.00%
0.00% 0.00%
- 0.00%| China Times 7.69%
udn.com 6.98% udn.com 12.00%
3-5-8
AS AS

News&Market 0.00% 0.00%

0.00% 0.00%

- 0.00% 0.00%

FTV News 0.00% 0.00%

0.00% TV 0.00%

0.00%BBC 0.00%

udn.com 6.98% Cool Loud 0.00%

8.33%{China Times 7.69%

8.33% Newtalk 10.67%
9.09% Storm Malia 11.90%
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4123427
A+B+C 100%
3-6-1 3-6-
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3-6-1

Initium Media N/A N/A N/A N/A
Storm Media 39.00% 61.00% 0.00% 13.90%
100.00% 0.00% 0.00% 0.00%

91.60% 8.40% 0.00% 68.10%

The News Lens 15.20% 84.80% 0.00% 9.10%
Newtalk 34.70% 64.80% 0.50% 17.80%

Cool Loud 33.30% 66.70% 0.00% 33.30%
News&Market N/A N/A N/A N/A

Up Media 38.90% 61.10% 0.00% 14.00%
77.80% 22.20% 0.00% 0.00%

Kairos N/A N/A N/A N/A
BuzzOrange N/A N/A N/A N/A
N/A N/A N/A N/A
NOWnews 47.10% 52.90% 0.00% 34.50%
0.00%| 100.00% 0.00% 0.00%

N/A N/A N/A N/A
84.60% 15.40% 0.00% 15.40%

PO N/A N/A N/A N/A
ETtoday 24.20% 75.80% 0.00% 24.20%
N/A N/A N/A N/A

Taiwan People News N/A N/A N/A N/A

N/A N/A N/A N/A

N/A N/A N/A N/A
BBC 0.00%| 100.00% 0.00% 0.00%
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3-6-2

N/A N/A N/A N/A
TVBS 16.00% 84.00% 0.00% 9.60%
20.20% 79.80% 0.00% 7.10%
N/A N/A N/A N/A
N/A N/A N/A N/A
23.00% 77.00% 0.00% 17.80%
Era News N/A N/A N/A N/A
FTV News N/A N/A N/A N/A
N/A N/A N/A N/A
Global News N/A N/A N/A N/A
PNN N/A N/A N/A N/A
52 N/A N/A N/A N/A
TV 62.50% 37.50% 0.00% 25.00%
N/A N/A N/A N/A
UDN 39.40% 60.60% 0.00% 17.50%
N/A N/A N/A N/A
udn.com 46.60% 53.40% 0.00% 20.50%
19.10% 80.90% 0.00% 11.20%
Apple Real Time

18.90% 81.10% 0.00% 9.30%

News
Next Megazine 100.00% 0.00% 0.00% 69.00%
China Times 34.40% 65.60% 0.00% 19.70%
LTN 27.10% 72.90% 0.00% 14.70%
81.80% 18.20% 0.00% 36.40%
26.40% 73.60% 0.00% 17.20%
N/A N/A N/A N/A
- N/A N/A N/A N/A
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Crowd Tangle

ETtoday
. 3-6-1 3-6-2
ETtoday
3,770,790 , Storm Media 549,305 , BBC 526,185 , The News
Lens 523,329 , NOWnews 429,866
ETtoday 3,665,135 , BBC 58,057 , Storm
Media 536,699 , The News Lens 511,723 , NOWnews
407,161 | 3-6-3
4,377,450 |,
3,769,074 , Next Megazine 2,582,619 , TVBS
2,030,787 2,023,763
4,317,236 , 3,573,883 , Next Megazine 2,475,028 ,
TVBS 2,010,900 , 2,016,622 3-6-4
3-6-5 , 3-6-8 , 3-6-

11 3-6-14

L
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ETtoday 3088.23 , The News Lens 298.4 ,

News&Marke 291.4 , NOWnews 286.23 Storm Media
257.24 ETtoday
353293.60 , The News Lens 3998.60 , Storm Media
3910.00 , NOWnews 1774.60 , 1739.20 3-6-

6 ETtoday
3657.73 | Up Media 591.13 , The News Lens 476.43 |

NOWnews 394.71 News&Market 310.1

ETtoday 418443.80 , Up Media
6384.20 , The News Lens 6384.20 , Storm Media
4550.00 , NOWnews 2447.20 3-6-9
ETtoday 138.43 , NOWnews 66.58 , BBC
10.30 , The News Les 9.77 , News&Market 6.83
ETtoday 18300.8 , Storm Media 2312.8 ,

NOWnews 506 Newtalk 270.8 , The News Lens
101.6 3-6-12 NOWnews
417.42 , ETtoday 121.01 , The News Lens 55.71 |

47.09 , News&Market 34.75 ETtoday
15997 , NOWnews 3172.4 Storm Media 1603 , The

News Lens 5794 | 301.4 3-6-15
2555.06 , 1962.75 | 991.17 ,

LTN 847.10 , Next Megazine 783.13

185497.60 , 180573.00 , TV
32837.20 , LTN 16603.20 , 10308.20
3-6-7

3017.87 2359.46 | 1160.62 ,

58



LTN 1060.48 | Next Megazine 880.40
219097.20
39526.20 , LTN 20785.40 ,
6-10
227.42 , Next Megazine 128.90 |,
97.93
13279.8 , udn.com 9926 |,
6442.6 3-6-13
324.34 | UDN 262.87 ,
136.43
18499.8 | udn.com 6657.6 |
5495.4 3-6-16

PNN

47 , PNN 46 4.4
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217070.40 , TV
12070.40 3-
257.85 UDN

udn.com 103.83 ,

393474 |,
7632.6 , TVBS
390.93 ,
Next Megazine 148.90 |,
59656 ,

5681.8 , TVBS

TVBS , BuzzOrange

42
3.7 3-6-17

L



3-6-1

Initium Media 248,631 238,639
Storm Media 549,305 TVBS 2,030,787
27,136 4,377,450

20,326 425,287

The News Lens 523,329 5,237
Newtalk 101,735 2,023,763

Cool Loud 86,816 Era News 25,45
News&Market 178,024 FTV News 64,213

Up Media 113,445 Daai World News 115,459
10,964 Global News 8,382

Kairos 153,602| PNN 122,526
BuzzOrange 84,582 52 142,717
178,014 TV 965,907

NOWnews 429,866 The Merit Times 39,094
48,273 UDN 910,383

104,477 87,927

41,122 udn.com 1,251,380

PO 18,383 3,769,074
ETtoday 3,770,790 S 1,527,129
7,247 Next Megazine 2,582,619

TaiwanPeople News 93,769| China Times 1,308,383
1,845 LTN 1,077,047,

17,652 36,742

BBC 526,185 251,368
5,824

- 519,634

60



3-6-2

Initium Media 255,301 237,71Q
Storm Media 536,694TVBS 2,010,90(
27,93€ 4,317,23¢

20,441 433,423

The News Lens 511,723 5,76(
Newtalk 98,04¢ 2,016,62!

Cool Loud 84,99¢ Era News 25,756
News&Market 176,463 FTV News 68,441

Up Media 116,031 119,24¢
11,362 Global News 8,781

Kairos 176,82¢PNN 120,561
BuzzOrange 84,964 52 145,74¢
180,031 TV 955,138

NOWnews 407,161 The Merit Times 39,523
50,537 UDN 918,923

101,984 88,364

41,107 udn.com 1,230,904

PO 17,70( 3,573,88]
ETtoday 3,665,13! 1,523,15¢
7,236 Next Megazine 2,475,02¢

Taiwan People News 90,983China Times 1,211,45]
1,893 LTN 1,017,44!

17,271 36,766

BBC 558,057 246,88¢
5,937

510,52(
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3-6-3

1|ETtoday 3,770,79(ETtoday 3,665,13f
2 Storm Media 549,305BBC 558,057
3/BBC 526,18¢ Storm Media 536,69¢
4/The News Lens 523,329The News Lens 511,723
5/NOWnews 429,866NOWnews 407,16]
3-6-4
1 4,377,45( 4,317,23¢
2 3,769,074 3,573,881
3 Next Megazine 2,582,61¢ Next Megazine 2,475,02¢
4TVBS 2,030,78]TVBS 2,010,90(
5 2,023,761 2,016,621
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3-6-5

Initium Media 229.5 83.69
Storm Media 257.24| TVBS N/A

13.86 2555.06

4.77 96.27

The News Lens 298.4 N/A
Newtalk 29.63 N/A

Cool Loud 54.5 Era News N/A
News&Market 291.4 FTV News 320.87

Up Media 61.94 317
8.24 Global News N/A

Kairos 55.22| PNN 68.34
BuzzOrange 134.02 52 N/A
140.26 TV 335.76

NOWnews 286.23 The Merit Times N/A
144.23 UDN N/A

18.97 457.75

27.37 udn.com 317.14

PO 0.53 1962.75
ETtoday 3088.23 991.17
2.42 Next Megazine 783.13

Taiwan People News 78.79| China Times 211.75
2.13 LTN 847.1

78.36 53.33

BBC 74.42 296.71
7.47

345.19
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3-6-6

1|ETtoday 3088.23ETtoday 353293.6(
2/The News Lens 298.4The News Lens 3998.6(
3 News&Market 2914 Storm Media 3910.0(
4/NOWnews 286.23NOWnews 1774.6(
5 Storm Media 257.24 1739.2(
3-6-7 |
1 2555.0¢ 18587.60
2 1962.75 180573.0(
3 991.17% TV 32837.2(
4 LTN 847.1( LTN 16603.2(
5 Next Megazine 783.13 10308.2(
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3-6-8

Initium Media 261.0¢ 96.62
Storm Media 299.34TVBS N/A

16.4§ 3017.81

5.4 104.91

The News Lens 476.43 N/A
Newtalk 44.35 N/A

Cool Loud 56 Era News N/A
News&Market 310.1 FTV News 70.92

Up Media 591.13 335

9.94 Global News N/A

Kairos 73.2PNN 144.74
BuzzOrange 152.9¢ 52 N/A
153.0¢ TV 404.15

NOWnews 394.7] The Merit Times N/A
148.77 UDN N/A

25.5 485.75

32.3¢ udn.com 842.95

PO 0.63 2359.4¢
ETtoday 3657.74 1160.62
4.68 Next Megazine 880.4

Taiwan People News 96.35China Times 187.63
2.53 LTN 1060.48

4.43 69.57

BBC 199.2] 333.66
8

396.1¢
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3-6-9

1 |ETtoday 3657.74ETtoday 418443.8
2 Up Media 591.175 Up Media 6384.2(
3 [The News Lens 476.49The News Lens 6384.2(
4 INOWnews 394.71 Storm Media 4550.0(
5 News&Market 310.1NOWnews 2447.2(
3-6-10 |
1 3017.81 219097.2(
2 235946 217070.4
3 1160.62 Vv 39526.2(
4 LTN 1060.4¢ LTN 20785.4(
5 Next Megazine 880.4( 12070.4(
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3-6-11

Initium Media 6.7 40.2 1.89 13.6
Storm Media 38.68 2312.§TVBS 65.21 6442.¢

0.27 1.6 257.85 39347.4

1.03 6.2 20.99 171.€

The News Lens 9.77 101.6 N/A N/A
Newtalk 3.1 270.§ 57.24 7632.6

Cool Loud 1.33 0.8 Era News 0.89 9.4
News&Market 6.83 16.4 FTV News 36.17 1888.2

Up Media 5.86 34 60.25 711

0.26 2 Global News 0.44 0.8

Kairos 2.65 19.6PNN 3.3 28.8
BuzzOrange 6.63 53 52 2.66 41
4.94 31.6 TV 33.41  4543.2

NOWnews 66.58 506 7.18 24.4
2.6 7.8 UDN 227.44  4730.4

0.56 3.6 8.64 24.2

2.75 19.8 udn.com 103.8: 9926

PO N/A N/A 97.93 13279.§
ETtoday 138.43 18300.¢ 43.71  3484.7
0.09 0.6 Next Megazine 128.6 773.4

Taiwan People News 3.56 45.6China Times 33.5¢ 3590.4
0.19 0.6 LTN 43.96 3508

0.07 0.2 7.25 40.6

BBC 10.3 61.8 8.94 93
N/A N/A

- 28.4z2 255.8
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3-6-12

1 |ETtoday 138.43ETtoday 18300.8
2 |NOWnews 66.58 Storm Media 2312.§
3 |BBC 10.3gNOWnews 506
4 |The News Lens 9.77 Newtalk 270.8
5 News&Market 6.83The Newd.ens 101.6
3-6-13 i
1 257.85 39347.4
2 UDN 227.42 13279.8
3 Next Megazine 128.90 udn.com 9926
4 udn.com 103.83 7632.6
5 97.93| TVBS 6442.6
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3-6-14

Initium Media 27.03 162.2 24.5€ 176.8
Storm Media 26.81 1603TVBS 55.62 5495.4
3.27 19.6 390.94 59656
2.4 14.4 72.63 595.€

The News Les 55.71 579.4
Newtalk 2.68 233.8 42.5¢ 5681.¢
Cool Loud 6 3.6 Era News 1.17 12.4
News&Market 34.75 83.4 FTV News 31.32 1635
Up Media 4.62 26.8 324.34 3827.7
0.95 7.2 0.78 1.4
Kairos 5.92 43.8PNN 27.21 234
BuzzOrange 22.05 176.4 52 4.26 65.6
47.09 301.4 TV 33.54  4560.¢
NOWnews 417.47 3172.4 70.53 239.8
14.13 42 .4 UDN 262.87% 5467 .6
4.13 26.4 31.2¢ 87.6
1.53 11 udn.com 69.64 6657.6
PO 0 0 136.43 18499.¢
ETtoday 121.0] 15997 36.81 2930.2
0.25 1.6 Next Megazine 148.9 893.4
Taiwan People News 7.69 98.4Chlna Times 34.53 3695
0.06 0.2 LTN 28.73 2293
0.29 0.8 5.68 31.8
BBC 29.8 178.¢ 14.15 147.2
0.86 5
- 133.96 1205.6
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3-6-15

1/NOWnews 417.42ETtoday 15997
2|[ETtoday 121.01NOWnews 3172.4
3(The News Lens 55.71 Storm Media 1603
4 47.09The News Lens 579.4
5 News&Market 34.75 301.4
3-6-16 |
1 390.93 59656
2 324.3 18499.¢
3 UDN 262.87 udn.com 6657.6
4 Next Megazine 148.9( 5681.¢
5 136.43TVBS 5495.4
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45 5
5 45
TVBS , BuzzOrange PNN
4.2 4.7 PNN 4.6 4.4

3.7
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Medig

J

:6/15 7/15
4-1
News&Market Up Medig
) Taiwan People News
Global News 4-2 |
- LTN

74

BBC , PNN
Newtalk Initium
ETtoday , TVBS
Storm Media Next



Megazine UDN, udn.com Apple Daly,

4-3
PNN s
News&Markej Up Medig ) s Storm Media
Newtalk s Initium Medig Global News UDN,
udn.com s 4-4 |
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1 2 3 1 2 3 1 2 3
1 Initium Media 4 4 4 4.00 4 3 3| 3.33 4 2 4 3.33
2 3 2 2| 2.33 2 1 1| 1.33 3 2 3 2.67
3 4 3 4 3.67 1 4 1| 2.00 1 4 3 2.67
4 Storm Media 3 4 4 3.67 4 4 3 3.67 3 4 3 3.33
5 3 2 3 2.67 2 2 3| 233 3 2 3 2.67
6 EBC News 3 2 3 2.67 3 3 4] 3.33 3 2 3 267
7 4 2 3 3.00 3 1 2/ 2.00 4 2 3 3.00
8 4 3 4 3.67 2 3 4/ 3.00 3 4 3 3.33
9 Cool Loud 4 2 4 3.33 2 2 3| 233 2 1 4 2.33

10 Newtalk 4 4 4 4.00 2 2 2| 2.00 2 4 4/ 3.33

11 News&Market 4 5 4 447 2 4 4 3.33 4 45 3 3.83

12| Up Media 5 4 3 4.00 2 3 2| 233 4 35 3 3.50

13 5 4 2| 3.67 11 25 2/ 1.83 3 35 1| 2.50

14/Kairos 3 2 2| 2.33 2. 35 2| 250 1 2 1| 1.33

15/BuzzOrange 4 2 4] 3.33 2 3 2| 2.33 3 25 4 317

16 2 3 4 3.00 4 2 3 300 25 3 4 317

17 52 2.5 2 2l 217 25 4 2| 2.83 2 2 2| 2.00

18 4 3 4 367 35 1 4 283 4 3 4 3.67

19 4.5 4 5/ 450 2.5 1 2| 183 45 2 3 3.17

20 TV 2.5 2 2l 217 2 2 50 300 25 2 2| 217

~
(e}


https://www.facebook.com/theinitium/
https://www.facebook.com/stormmedia.viewpoint/?fref=ts
https://www.facebook.com/stormmedia.global/
https://www.facebook.com/stormmedia/
https://www.facebook.com/ebcmoney/?fref=ts
https://www.facebook.com/TheNewsLens/
https://www.facebook.com/coolloud/?ref=br_rs
https://www.facebook.com/Newtalk.Page/
https://www.facebook.com/newsandmarket/
https://www.facebook.com/UPMEDIA.MG/
https://www.facebook.com/UPMEDIA.GLOBAL/
https://www.facebook.com/kairos.news/?fref=ts
https://www.facebook.com/buzzorange/
https://www.facebook.com/TechOrange/?fref=ts
https://www.facebook.com/52news/?fref=ts
https://www.facebook.com/agriharvest.tw/?fref=ts
https://www.facebook.com/civilmedia/?fref=ts
https://www.facebook.com/ctitv.news/

1 2 3 1 2 3 1 2 3
21|[ETTODAY 2.5 4 250 45 5 5/ 483 2.5 3 3] 2.83
22 3.5 4 317 25 2 3] 250 35 3 4/  3.50
23PO 3 2 3| 2.67 2 2 2| 2.00 3 3 3| 3.00
24 2.5 1 4 250 2 2 2l 200 25 2 5 3.17
25 Taiwan People News 4 5 4  4.33 4 2 4, 3.33 3.5 3 4, 3.50
26 5 4 4l  4.33 1 1 1| 1.00 3 NIA 3 3.00
27 5 4 4l 4.33 2 1 2 1.67 2l NIA 4/ 3.00
28 - 2 3 3| 2.67 4 4 3 3.67 3 N/A 3] 3.00
29BBC 4 4 5 4.33 3 4 3 3.33 3 1 5/ 3.00
30 LTN 2 2 4 2.67 4 4 5| 4.33 3 3 3] 3.00
31NOWnews 3 2 3 2.67 4 4 2| 3.33 4 3 2| 3.00
32 3 4 3 3.33 3 3 2| 2.67 3 N/A 2| 2.50
33TVBS 3 3 2| 2.67 3 4 4 3.67 3 3 2 2.67
34 4 4 3| 3.67 2 3 3 2.67 2l NIA 4/ 3.00
35 Set News 3 2 3| 2.67 4 4 2| 3.33 3 3 2 2.67
36 FTV News 3 4 3 3.33 3 3 2| 267 N/A 2 1 1.50
37 3 3 3 3.00 3 3 3 300 N/A 2 1 1.50
38PNN 4 5 3 4.00 3 4 2| 3.00 4 5 1 3.33
39 UDN 3 4 4 3.67 4 4 3| 3.67 3 4 4l  3.67
40 4 5 4l  4.33 4 3 2| 3.00 4 4 1 3.00
41 udn.com 4 4 3| 3.67 4 4 4/ 4.00 3 4 4l  3.67

~
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https://www.facebook.com/ETtoday/
https://www.facebook.com/CredereMedia/?fref=ts
https://www.facebook.com/HiNetnews/
https://www.facebook.com/ETtoday88/
https://www.facebook.com/taiwanpeoplenews/
https://www.facebook.com/%E5%8F%B0%E7%81%A3%E9%86%92%E5%A0%B1-419867271697177/
https://www.facebook.com/epochtimes.taiwan/?fref=ts
https://www.facebook.com/bbctrad/?ref=timeline_chaining
https://www.facebook.com/m.ltn.tw/?ref=timeline_chaining
https://www.facebook.com/nownews/?fref=ts
https://www.facebook.com/bnextmedia/?fref=ts
https://www.facebook.com/tvbsfb/?ref=timeline_chaining
https://www.facebook.com/talk.ltn/
https://www.facebook.com/setnews/
https://www.facebook.com/ftvnews53/
https://www.facebook.com/daaiworldnews/?ref=br_rs
https://www.facebook.com/udnplus/
https://www.facebook.com/opinion.udn/
https://www.facebook.com/myudn/?ref=timeline_chaining

1 2 3 2 3 1 2 3
42/ China Times 4 2 2| 2.67 2 3 4, 3.00 3 2 3| 2.67
43 3 2 3| 2.67 4 2 2| 2.67 2 2 3] 2.33
44 3 4 4, 3.67 2 1 1 1.33 2 1 1} 1.33
45 Apple Daily 2 4 4,  3.33 4 4 4/ 4.00 3 2 4/ 3.00
46 Era News 3 2 3 2.67 2 2 2| 2.00 2 3 1 2.00
47| The Merit Times 3 4 3] 3.33 3 2 3| 2.67 2 2 3| 2.33
48 Global News 4 4 4 4.00 3 2 4/, 3.00 2 2 2| 2.00
49 Next Megazine 4 3 3] 3.33 3 4 4, 3.67 3 3 2|  2.67
50 3 4 4, 3.67 4 4 3 3.67 2 4 4,  3.33
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https://www.facebook.com/CTfans/?ref=timeline_chaining
https://www.facebook.com/cnanewstaiwan/?ref=timeline_chaining
https://www.facebook.com/%E4%B8%AD%E5%A4%AE%E7%A4%BE%E8%B2%A1%E7%B6%93%E7%B2%89%E7%B5%B2%E5%9C%98-543951855656656/?ref=timeline_chaining
https://www.facebook.com/appledaily.tw/?ref=timeline_chaining
https://www.facebook.com/eranews50/
https://www.facebook.com/merit.times.327/
https://www.facebook.com/GlobalNewsTW/?ref=br_rs
https://www.facebook.com/nexttw/?ref=timeline_chaining
https://www.facebook.com/apple.realtimenews/?ref=timeline_chaining

4.50| BBC
Taiwan People News 4.33| PNN
4.33 News&Market
4.33 Up Media
BBC 4.33
. 4.33
News&Market 4.17
[nitium Media 4.00 Taiwan People News
Newtalk 4.00 Newtalk
Up Media 4.00 Initium Media
PNN 400
Global News 4.00 Global News

79




ETtoday 4.83| ETtoday
LTN 4.33| TVBS
udn.com 4.00 -
Apple Daily 4.00 LTN
Storm Media 3.67 Storm Media
UDN 3.67 Next Megazine
3.67 UDN
Next Megazine 3.67 udn.com
- 3.67 Apple Daily
TVBS 3.67
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4-4

1 News&Market 3.83| PNN

2 udn.com 3.67 News&Market
2 UDN 3.67 Up Media

2 Global Neve 3.67|

2] 367

6| 3.50 Storm Media
6 3.50 Newtalk

6 Up Media 350

9 [nitium Media 3.33 [nitium Media
9 Storm Media 3.33 Global News
9 3.33 UDN

9| PNN 3.33 udn.com
9 3.33

9 Newtalk 3.33
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Taiwan Most Credible Media Ranking:
An industry -oriented approach to improve quality journalism in Taiwan
Taiwan Meda Watch
A. Current Problems in online news in Taiwan

While online news has become increasingly popular and important in Taiwan, there is no
existing mechanism to promote the best examples and thereby improve industry level.

Cost & To attract eyeballs and/or to reduce the costs of production, online news media tend to
Checking distribute instant news stories without necessary checking.

Some online news media tend to produce fake news, offend human rights, and thus
downgrading the quality of journalism.

B. Purposes

v To raise public awareness of quality journalism so they know what reliable news sources are

v To provide information for advertisers to place products in high-quality media outlets

v Working together with publishers to encourage them to improve online news quality

C. Our Approach: Credibility Rating for online news media in Taiwan

» First, we use CrowdTangle data to show the most popular (liked) Top 50 Taiwan media on Facebook

» Secondly, we form an independent committe to invite various stakeholders (journalism academics, advertisers,
NGOs, publishers, online platforms) to take part in the project to review the Top 50 most popular media outlets

sBased on related studies and our experiences in news and program evaluations, we will build an academic
evaluation mechanism to create a ranking of most credible online media in Taiwan

*We will give grades (like A, B and C) as labels for online news media, and those winners can get a Gold badge, for
example, and they can place on their website to show their achievement

*We will launch online (on FB) and offline campaigns/events to promote this and raise public awarensss of quality
journalism in Taiwan

D. Social Use of the Credibility Rating

use Credibility Rating labels to increase

Online brand values
news

media

choose reliable news Advertiser place advertisements in proper
sources = channels

values Credibility values

Rating

put these labels in their websites
(Graphic one)
values

teach students
Platform

operators

E. Runtime: July, 2017June, 2018 (one vear period mhé for the project and we can review after the first year of
experience)
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Appendix

Table one: Index for Credibility Ratings

Standards

Index

Evaluators

Subjective Standards

Rates of Errors

Repetition Rates

SeltRegulation Mebanism

Experts and Scholars

Objective Standards

Media Credibility

Reporters

Graphic one: Process of Credibility Ratings

Stakeholders
(Advertisers, NGOs,
FB) together

carrying out the

q project

Building
mechanismfor
evaluation

Award Ceremony

h Announcing results

~N

N\

Social use ofCredibility Labels
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https://www.lmext.com.tw/article/38788/bR01602-26-200352178

The Reporter

Initium Media
Initium Travel

Storm Media

The News Lens
The News Lens Video

. The News Lens
. The News Lens
. The News Lens
. The News Lens
. The News Lens International Edition

Watchout

. Yahoo!

Taiwan Good Life

Newtalk

. MSN

Cool Loud
Event in Focus
News&Market

. Up Media

. PeoPo

. Kairos
. Kairos

. BuzzOrange
. VidaOrange
. QueerWatch
. NOWnews

. PanSci
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https://www.bnext.com.tw/article/38788/bn-2016-02-26-200352-178
https://www.facebook.com/twreporter/
https://www.facebook.com/theinitium/
https://www.facebook.com/initiumtravel/?fref=ts
https://www.facebook.com/stormmedia/
https://www.facebook.com/stormmedia.viewpoint/?fref=ts
https://www.facebook.com/SMediaLife/
https://www.facebook.com/stormmedia.global/
https://www.facebook.com/TheNewsLens/
https://www.facebook.com/tnlvideo/
https://www.facebook.com/tnl.lifenculture/?fref=ts
https://www.facebook.com/tnlcampus/?fref=ts
https://www.facebook.com/TheNewsLens.hk/?fref=ts
https://www.facebook.com/tnlasean/
https://www.facebook.com/tnl4international/
https://www.facebook.com/watchout.tw/
https://www.facebook.com/YahooTWNews/?ref=timeline_chaining
https://www.facebook.com/taiwangoodlife/
https://www.facebook.com/vita1997/
https://www.facebook.com/Newtalk.Page/
https://www.facebook.com/msntwnews/?ref=br_rs
https://www.facebook.com/coolloud/?ref=br_rs
https://www.facebook.com/eventsinfocus/
https://www.facebook.com/newsandmarket/
https://www.facebook.com/UPMEDIA.MG/
https://www.facebook.com/UPMEDIA.LIFESTYLE/
https://www.facebook.com/UPMEDIA.GLOBAL/
https://www.facebook.com/UPMEDIA.CONSUME/
https://www.facebook.com/peoponews/
https://www.facebook.com/crazyck101/?fref=ts
https://www.facebook.com/kairos.news/?fref=ts
https://www.facebook.com/Kairos.false.news/?fref=ts
https://www.facebook.com/TongMediaHK/?fref=ts
https://www.facebook.com/EYECTV/?fref=ts
https://www.facebook.com/bnextmedia/?fref=ts
https://www.facebook.com/TechOrange/?fref=ts
https://www.facebook.com/buzzorange/
https://www.facebook.com/vidaorange/?fref=ts
https://www.facebook.com/queerwatch/?fref=ts
https://www.facebook.com/nownews/?fref=ts
https://www.facebook.com/Brain.tw/?fref=ts
https://www.facebook.com/PanSci/
https://www.facebook.com/agriharvest.tw/?fref=ts
https://www.facebook.com/civilmedia/?fref=ts

44,

Trans Local

45,

46.

47

48.

PO

. TVBS
EBC News

49.
50.
51.

52

. ETNEWS

53.

54,
55.
56.
57.
58.
59.
60.

Set News
SetNFocus
Era News
FTV News
Gee Video
Daai World News
Global News

61.

62.

PNN

63.
64.
65.

66.

52

67.

68.
69.

TV

Newstalk

70.
71.

72.
73.
74.
75.
76.
77.

78

79.

The Merit Times
UDN
Apple Daily
Next Megazine
Apple Real Time News

L

. China Times
LTN

80.

81.
82.
83.

udn.com
Want Daily
Taiwan People News

84.
85.
86.
87.
88.
89.

90.

.com

91.
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https://www.facebook.com/translocal.asia/?fref=ts
https://www.facebook.com/CredereMedia/?fref=ts
https://www.facebook.com/HiNetnews/
https://www.facebook.com/tvbsfb/?ref=timeline_chaining
https://www.facebook.com/news.ebc/?ref=timeline_chaining
https://www.facebook.com/ebcmoney/?fref=ts
https://www.facebook.com/ebcinternational/?ref=timeline_chaining
https://www.facebook.com/pg/EBCbuzz/about/?ref=page_internal
https://www.facebook.com/ETtoday/
https://www.facebook.com/ETtoday88/
https://www.facebook.com/setnews/
https://www.facebook.com/SETNFocus/
https://www.facebook.com/eranews50/
https://www.facebook.com/ftvnews53/
https://www.facebook.com/GeeVIDEO/?ref=br_rs
https://www.facebook.com/daaiworldnews/?ref=br_rs
https://www.facebook.com/GlobalNewsTW/?ref=br_rs
https://www.facebook.com/pts.viewpoint/?ref=timeline_chaining
https://www.facebook.com/pnnpts/?ref=timeline_chaining
https://www.facebook.com/PTS1997/?fref=ts
https://www.facebook.com/ptsinnews/?ref=timeline_chaining
https://www.facebook.com/PTSourisland/?ref=timeline_chaining
https://www.facebook.com/52news/?fref=ts
https://www.facebook.com/CTINEWS/?fref=ts
https://www.facebook.com/ctitv.news/
https://www.facebook.com/newswetalk/?hc_ref=ARQ_DFkLvxLDvQryOkcremAzcSEa937xUycBngLwtj57r7a-hHSInubmITgoMbMGcu8&fref=nf
https://www.facebook.com/vlsportsnews/?ref=ts&fref=ts
https://www.facebook.com/ustv.fans/
https://www.facebook.com/merit.times.327/
https://www.facebook.com/udnplus/
https://www.facebook.com/appledaily.tw/?ref=timeline_chaining
https://www.facebook.com/nexttw/?ref=timeline_chaining
https://www.facebook.com/apple.realtimenews/?ref=timeline_chaining
https://www.facebook.com/editor.ct/
https://www.facebook.com/CTfans/?ref=timeline_chaining
https://www.facebook.com/m.ltn.tw/?ref=timeline_chaining
https://www.facebook.com/talk.ltn/
https://www.facebook.com/myudn/?ref=timeline_chaining
https://www.facebook.com/wantdaily/
https://www.facebook.com/taiwanpeoplenews/
https://www.facebook.com/cwgroup/?ref=br_rs
https://www.facebook.com/mirrormediamg/?fref=ts
https://www.facebook.com/peopleofmirror/
https://www.facebook.com/mirrormediaculture/
https://www.facebook.com/mirrormediaculture/
https://www.facebook.com/gv.monthly/
https://www.facebook.com/bwnet.fans/?fref=ts
https://www.facebook.com/%E5%8F%B0%E7%81%A3%E9%86%92%E5%A0%B1-419867271697177/

92.
93. - (The Epoch Times Taiwan)

94.

95. CNA News Taiwan
96. CNA News

97.

98. BBC

99. Shock News

100.
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https://www.facebook.com/awakeningtw/?fref=ts
https://www.facebook.com/epochtimes.taiwan/?fref=ts
https://www.facebook.com/opinion.udn/
https://www.facebook.com/cnanewstaiwan/?ref=timeline_chaining
https://www.facebook.com/cnanews/?ref=timeline_chaining
https://www.facebook.com/%E4%B8%AD%E5%A4%AE%E7%A4%BE%E8%B2%A1%E7%B6%93%E7%B2%89%E7%B5%B2%E5%9C%98-543951855656656/?ref=timeline_chaining
https://www.facebook.com/bbctrad/?ref=timeline_chaining
https://www.facebook.com/ShockNewstw/
https://www.facebook.com/ck101fans/?fref=ts

Initium Media

Initium Media

20180402

J

email

+852 3520 4500
@theinitium

editor@theinitium.com
https://theinitium.com

248,631

255,301

15
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https://www.facebook.com/theinitium/

Storm Media

20180402

J

email

service@storm.mg
http://www.storm.mg

/

549,305

536,699

8:3071 23:00 20

23:00 90
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https://www.facebook.com/stormmedia/
mailto:service@storm.mg

20180402

J

email

http://www.storm.mg

/

-- 20,326

-- 20,441

- 7:00-22:00

9:00-10:00
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https://www.facebook.com/stormmedia.viewpoint/?fref=ts
http://www.storm.mg/
http://www.storm.mg/

20180402

J

email

@stormmedia.global
http://www.storm.mg/category/117

70 200

/

27,136

27,936

10:00-13:00,16:0618:00, 21:0e23:00
10:00,18:0621:00 12

8:30
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https://www.facebook.com/stormmedia.global/

The News Lens

20180402

J

email

@TheNewslLens
contact@henewslens.com
http://www.thenewslens.com

The News Lens 2013 8

L

523,329

511,723

8:0071 24:00
21:00-22:00 15
Ex: 57,27

12:00-13:00,15:06 16:00
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Newtalk

20180402

J

email

eservice@newtalk.tw

http://newtalk.tw
Line @boq3291t

101,735

98,048

7:301 21:00 15 21:00

30
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https://www.facebook.com/Newtalk.Page/
mailto:eservice@newtalk.tw
mailto:eservice@newtalk.tw
http://newtalk.tw/
http://newtalk.tw/

Cool Loud

20180402

J

email

02 2391 6860

@codloud
coolloud@gmail.com
http://www.coolloud.org.tw

/

86,816

84,996

1-2
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https://www.facebook.com/coolloud/?ref=br_rs
mailto:coolloud@gmail.com?__xts__=
mailto:coolloud@gmail.com?__xts__=
http://www.coolloud.org.tw/tag/捐款徵信
https://www.facebook.com/unisfor.wei
https://www.facebook.com/1deux34
https://www.facebook.com/wanghaozhong

News&Market

20180402

J

email

@newsandmarket
info@newsméaket.com.tw
https://www.newsmarket.com.tw

News&Market

178,024

176,463

1-2
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https://www.facebook.com/newsandmarket/

Up Media

20180402

, email 02 2568 3356
@UPMEDIA.MG
service@upmedia.mg
http://www.upmedia.mg

Up Media

L

-- 113,445

- 116,031
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https://www.facebook.com/UPMEDIA.MG/

20180403

J

email

(02)25683356
@UPMEDIA.GLOBAL
intnews@upmedia.mg
http://www.upmedia.mg

10,964

11,362

90 8 23
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https://www.facebook.com/UPMEDIA.GLOBAL/

Kairos

20180402

J

email

@kairos.news
pr@kairos.news
https://kairos.news

-- 153,602

-- 176,85

- 8:00-10:00,18:0624:00

10:0018:00
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https://www.facebook.com/kairos.news/?fref=ts

20180402

, emai

02 8773 9808
@bnextmedia
service@bnext.com.tw
http://www.bnext.com.tw

- 238,639

- 237,710

- 9:0071 23:00

119



https://www.facebook.com/bnextmedia/?fref=ts

BuzzOrange

20180402

J

email

tips@fusionmedium.com
http://buzzorange.com

BuzzOrange

84,582

84,964

8:007 18:00 18:0023:00
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https://www.facebook.com/buzzorange/

20180402

J

email

@TechOrange
tips@techorange.com
https://buzzorange.com/techorange

TechOrange

178,014

180,031

10 40

7:00-23:00
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https://www.facebook.com/TechOrange/?fref=ts

NOWnews
NOWnews

20180402

, emai @nownews

02 8797 8775
https://www.nownews.com
socialservice@nownews.com

2009/8/18

- 429,866

-- 407,161

- 9:0071 23:00 12:00-13:00, 18:0619:00
15
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https://www.facebook.com/nownews/?fref=ts

20180402

J

email

14 1
@agriharvest.tw
02 2362 848
agriharvest@agriharvest.tw
https://www.agriharvest.tw

-- 48,273

-- 50,532

20
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https://www.facebook.com/agriharvest.tw/?fref=ts

20180402

J

email

Email

https://www.civilmedia.tw/archives/74572

- w

104,477

101,984

10

4.7
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20180402

J

email

ptt

41,122

41,107

22

15
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https://www.ptt.cc/bbs/HatePolitics/M.1477917017.A.2EC.html

PO
Hinet

20180402

J

emai

18,383

17,700

7:3071 23:00

30
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TVBS
TVBS

20180402

, emai 0226561599
service@tvbs.com.tw
http://news.tvbs.com.tw

TVBS

-- 2,030,787

- 2,010,900

- 05:0002:00 10-20 02:00-05:00 1
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mailto:service@tvbs.com.tw?__xts__=
mailto:service@tvbs.com.tw?__xts__=
http://news.tvbs.com.tw/

EBCNews

20180402

, emai 02 2311 8000
@news.ebc
5186@ebc.netat
https://news.ebc.net.tw

-- 4,377,450

-- 4,317,236

-- 5
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mailto:5186@ebc.net.tw?__xts__=
mailto:5186@ebc.net.tw?__xts__=
https://news.ebc.net.tw/

20180402

J

email

02 2388 5918
@ebcmoney
https://fnc.ebc.net.tw

-- 425,287

- 433,423

- 15
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https://fnc.ebc.net.tw/

20180402

J

email

@ebcinternational
02 7724 8888

-- 4,802

- 5,256

- 3/14-3/21

4.2
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ETtoday

20180402

J

email

02 5555 6366
@ETtoday
service@ettoday.net
http://www.ettoday.net

-- 3,770,790

- 3,665,135

- 12

5-6
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mailto:service@ettoday.net?__xts__=
mailto:service@ettoday.net?__xts__=
http://www.ettoday.net/

20180402

, emai 02 555 6366
@ETtoday88
editor88@ettoday.net
http://www.ettoday.net

- 7,247

- 7,236

- 4-5

4.4
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mailto:editor88@ettoday.net?__xts__=
mailto:editor88@ettoday.net?__xts__=
http://www.ettoday.net/

SETNews

20180403

, emai

02 8792 8888
@setnews
http://www.setn.com
https://goo.gl/6RivQg

2,016,799

2,007,783

10-15 00:0007:00 30
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http://www.setn.com/
http://www.setn.com/
https://www.facebook.com/pg/setnews/about/?ref=page_internal

Era News

20180402

J

email

39
@eranews50
0800 573 888
eranews.webeditor@gmail.com
http://eranews.eracom.com.tw

J

:0800573-888

‘http://erane/s.eracom.com.tw/

‘http://eranews.eracom.com.tw/files/fb/xml/fb.xml

25,495

25,756
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https://www.facebook.com/eranews50/
mailto:eranews.webeditor@gmail.com?__xts__=
http://eranews.eracom.com.tw/
http://eranews.eracom.com.tw/
http://eranews.eracom.com.tw/files/fb/xml/fb.xml

FTV News

20180402

J

email

99
@ftvnews53
02 8511 8888
ftvnews53@gmail.com
https://news.ftv.com.tw

-- 64,213

- 68,441

- 20
30
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https://www.facebook.com/ftvnews53/
mailto:ftvnews53@gmail.com?__xts__=
https://news.ftv.com.tw/

Daai World News

20180402

, emai 2 8

@daaiworldnews

02 2898 9999

daaiworldnews@gmail.com
http://www.daai.tv/daaweb/news
https://www.youtube.com/user/DaaiWorldNews

-- 115,459

- 119,246
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https://www.facebook.com/daaiworldnews/?ref=br_rs
mailto:daaiworldnews@gmail.com?__xts__=
mailto:daaiworldnews@gmail.com?__xts__=
http://www.daai.tv/daai-web/news/
http://www.daai.tv/daai-web/news/

Global News

20180402

J

email

@GlobalNewsTW
02 2751 1117
http://www.globalnewstv.com.tw

8,382

8,781
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https://www.facebook.com/GlobalNewsTW/?ref=br_rs
http://www.globalnewstv.com.tw/
http://www.globalnewstv.com.tw/

PNN

20180402

J

email

pnn.pts@gmidcom
http://pnn.pts.org.tw

J

L

https://www.facebook.com/tongbok.ngo

122,526

120,567

10

4.6
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https://www.facebook.com/pnnpts/?ref=timeline_chaining
mailto:pnn.pts@gmail.com?__xts__=
http://pnn.pts.org.tw/

52

2018/04/02

J

email

0266007766
http://www.ctitv.con.tw

142,717

145,746

12

20
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TV

2018/04/02

emai

0266007766
http://gotv.ctitv.com.tw/

TV
APP

965,907

955,138

10-20

100
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The Merit Times

20180405

J

email

02 8787 7828
@merit.times.327
newsmaster@merttmes.com.tw
http://www.merittimes.net

J

wx 2000 4 1
*%* *%*
wx *» 2000 4 1
*%* *%*
39,094
39,523
- 10:3Q
16:0017:00 20:00 21:00
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https://www.facebook.com/merit.times.327/

UDN

2018/04/02

02-86925588
emai udnplus@udngroup.com.tw
http://udn.com

60

- 910,383

-- 918,923

-- 35
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2018/04/02

02 8692 5588
emai bs.hsu@udngroup.com
http://opinion.udn.com/opinion

-- 87,927

- 88,364

- 34
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http://opinion.udn.com/opinion
http://opinion.udn.com/opinion

udn.com

2018/04/02

emai

https://udn.com/news/index

2000/02/02

1,251,380

1,230,905

75 20
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https://udn.com/news/index
https://udn.com/news/index

2018/04/02

emai

. . http://tw.nextmedia.com/
. _ https://tw.appledaily.com/index/@mntactus
02 6601 3456

2003 5

3,769,074

3,573,883

135 10
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http://tw.nextmedia.com/
https://tw.appledaily.com/index/contactus

2018/04/02

emai

1. 0809012-555
2. news@appledaily.com.tw
3

- w

(http://www.appiedaily.ncom .tW/index/cc;mpIa)m.

APP

L

1,527,129

1,523,159

65 15
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mailto:news@appledaily.com.tw
http://www.appledaily.com.tw/index/complain

2018/04/02

02 6601 9119
emai 119@nextmedia.com.tw
http://www.nextmag.com.tw

-- 2,582,619

-- 2,475,028

-- 40 20
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http://www.nextmag.com.tw/
http://www.nextmag.com.tw/

2018/04/02

, 02 2308 7111
emai service@infotimes.com.tw
http://www.chinatimes.com

-- 1,308,383

-- 1,211,451

-- 70 15
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mailto:service@infotimes.com.tw?__xts__=
mailto:service@infotimes.com.tw?__xts__=
http://www.chinatimes.com/
http://www.chinatimes.com/

2018/04/02

emai

02 2656 2828
http://www.ltn.com.tw

1,077,047

1,017,445

80 10

3.7
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http://www.ltn.com.tw/
http://www.ltn.com.tw/

2018/04/02

ltntalk@gmail.com
emai http://talk.ltn.com.tw

-- 36,742

- 36,766

- 35
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http://talk.ltn.com.tw/
http://talk.ltn.com.tw/

Taiwanpeoplenews

2018/04/02

) 02 2356 8998
emai twmingbo_inbox@gmail.com
http://www.peoplenews.tw

-- 93,769

- 90,983

- 45
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http://www.peoplenews.tw/
http://www.peoplenews.tw/

2018/04/02

) ceo@anntw.am
emai 02-23581961
02-23582155
0800:011-961

-- 1,845

-- 1,893
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2018/04/02

emai

editor@anntw.com
http://www.anntw.com

. 2008

7-11

2012

17,652

17,271
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http://www.anntw.com/
http://www.anntw.com/

2018/04/02

s (02)879%3199
emai http://tw.epochtimes.com

10

-- 519,634

-- 510,520

-- 70 15
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http://tw.epochtimes.com/
http://tw.epochtimes.com/

2018/04/02

emai

services@mail.cna.com.tw
http://www.cnha.com.tw

1924

251,368

246,889

30 30
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mailto:services@mail.cna.com.tw
mailto:services@mail.cna.com.tw
http://www.cna.com.tw/
http://www.cna.com.tw/

2018/04/02

http://www.cnabc.com

emai

-- 5,824

-- 5,937

-- 5-10
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http://www.cnabc.com/
http://www.cnabc.com/

BBC
BBC

2018/04/02

emai

http://www.bbc.co.uk/zhongwen/trad

BBC

24

526,185

558,057

15
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http://www.bbc.co.uk/zhongwen/trad
http://www.bbc.co.uk/zhongwen/trad

1 Initium Media
2
3
4 Storm Media
5
6 EBC News
7
8
9 Cool Loud
10 Newtalk
11 News&Market
12 Up Media
13
14 Kairos
15BuzzOrange
16
17 52
18
19
20 TV
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https://www.facebook.com/theinitium/
https://www.facebook.com/stormmedia.viewpoint/?fref=ts
https://www.facebook.com/stormmedia.global/
https://www.facebook.com/stormmedia/
https://www.facebook.com/ebcmoney/?fref=ts
https://www.facebook.com/TheNewsLens/
https://www.facebook.com/coolloud/?ref=br_rs
https://www.facebook.com/Newtalk.Page/
https://www.facebook.com/newsandmarket/
https://www.facebook.com/UPMEDIA.MG/
https://www.facebook.com/UPMEDIA.GLOBAL/
https://www.facebook.com/kairos.news/?fref=ts
https://www.facebook.com/buzzorange/
https://www.facebook.com/TechOrange/?fref=ts
https://www.facebook.com/52news/?fref=ts
https://www.facebook.com/agriharvest.tw/?fref=ts
https://www.facebook.com/civilmedia/?fref=ts
https://www.facebook.com/ctitv.news/

21

ETTODAY

22

23

PO

24

25

Taiwan People News

26

27

28

29

BBC

30

LTN

31

NOWnews

32

33

TVBS

34

35

Set News

36

FTV News

37|

38

PNN

39

UDN

40

41

udn.com

42

China Times

43

44
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https://www.facebook.com/ETtoday/
https://www.facebook.com/CredereMedia/?fref=ts
https://www.facebook.com/HiNetnews/
https://www.facebook.com/ETtoday88/
https://www.facebook.com/taiwanpeoplenews/
https://www.facebook.com/%E5%8F%B0%E7%81%A3%E9%86%92%E5%A0%B1-419867271697177/
https://www.facebook.com/epochtimes.taiwan/?fref=ts
https://www.facebook.com/bbctrad/?ref=timeline_chaining
https://www.facebook.com/m.ltn.tw/?ref=timeline_chaining
https://www.facebook.com/nownews/?fref=ts
https://www.facebook.com/bnextmedia/?fref=ts
https://www.facebook.com/tvbsfb/?ref=timeline_chaining
https://www.facebook.com/talk.ltn/
https://www.facebook.com/setnews/
https://www.facebook.com/ftvnews53/
https://www.facebook.com/daaiworldnews/?ref=br_rs
https://www.facebook.com/udnplus/
https://www.facebook.com/opinion.udn/
https://www.facebook.com/myudn/?ref=timeline_chaining
https://www.facebook.com/CTfans/?ref=timeline_chaining
https://www.facebook.com/cnanewstaiwan/?ref=timeline_chaining
https://www.facebook.com/%E4%B8%AD%E5%A4%AE%E7%A4%BE%E8%B2%A1%E7%B6%93%E7%B2%89%E7%B5%B2%E5%9C%98-543951855656656/?ref=timeline_chaining

45 Apple Daily

46 Era News

47| The Merit Times
48 Global News

49 Next Megazine

50
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https://www.facebook.com/appledaily.tw/?ref=timeline_chaining
https://www.facebook.com/eranews50/
https://www.facebook.com/merit.times.327/
https://www.facebook.com/GlobalNewsTW/?ref=br_rs
https://www.facebook.com/nexttw/?ref=timeline_chaining
https://www.facebook.com/apple.realtimenews/?ref=timeline_chaining
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v 4 { | ASIAN CONGRESS FOR MEDIA AND

COMMUNICATION

ASIAN.

A e )

)°

A/' Q | EmBRACING DIVERSITY. UNDERSTANDING PRAXIS. iNvoLVING PEOPLE.  TRuULY
%

/l =

M-207 Plaridel Hall, Ylanan Road, University of the Philippines Diliman, 1101 Quezon City,
Philippines university post office lock
box 0388 voice and fax +63 +02 +489.0808 www.asianmediacongress.org

The ASIAN CONGRESS FOR MEDIA AND COMMUNICATION (ACMC)
2018 International Conference Taiwan

in partnership with the

College of Communication, National Chengchi University, Taiwan
27-29 October 2018 Taipei, Taiwan

Theme: Examining the Socio-Political Economy of Communication

Day 1 | 27 October 2018 | Saturday

10:00-1:00

1:30-3:00

Registration

OPENING CEREMONIES
Entrance of Flags
National Anthem of Taiwan

Welcome Remarks
DR. EDWARD H. CHOW
President of National Chengchi University

Opening Remarks

DR. RACHEL E. KHAN

Chair of the Board

The Asian Congress for Media and Communication

Acknowledgement of Delegates
DR. SMITH BOONCHUTIMA
Vice President, ACMC

Introduction of Keynote Speaker 1

DR. AZMAN AZWAN AZMAWATI
President, ACMC
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Keynote Speech 1

PROF. ZAHAROM NAIN

Director, Centre for the Study of Communication and Culture
University of Nottingham, KL campus

Introduction of Keynote Speaker 2

PROF. HERNG SU

Dean, National Chengchi University College of Communication

Keynote Speech 2
DR. WEI-WEN CHUNG

Professor Emeritus of the Journalism Department, National Chengchi University

Open Forum

Coffee Break

PARALLEL SESSIONS A

Name of Author/s

Title of Paper

University Affiiation

Al: Commercialization of Communication

Panel Chair: Wil McCarthy, University of Adelaide

Fanny Fong Yee Chan

Product placement clutters in television
programs and its implications

Hang Seng Management
College

Wen-Ling Wang
Tsung-Jen Shih

The Influence of Informational SNS Use on
Political Participation Among Taiwanese
Voters: The Role of Cross-cutting
Discussion and Opinion Leadership

National Chengchi
University

Carl Ian S. Lagar
Jerome L. Lingon

Social Media as a Tool for Marketing and
Brand Awareness: The case of Marinduque

Marinduque State College

Gilang Desti Parahita

Mapping the Theoretical Debates on
Connective Remembrance on Social
Networking Sites

Universitas Gadjah Mada

Ana Coritha J. Desamparado

Commercialization of Communication
Political Economy: Perspective from the
Ground

University of the Philippines
Diliman

Mochammad Kresna Noer

Mobile Spectrum Commercialization
(Comparison of Indonesia and Taiwan)

Universitas Multimedia
Nusantara

Marielle Andrea C. Lacuesta

An Analysis on the Information Sources and
Climate Knowledge of Selected National
Capital Region (NCR) Respondents

Adamson University

A2: Power, Politics and the Media

Panel Chair: Ru-Shou Robert Chen, NCCU

Belinda F. Espiritu

The Digital Battle between Online Trolls
and Critics of President Duterte and its
Impact on the Health of the Democracy in
the Philippines

University of the Philippines
- Cebu

Muria Endah Sokowati
Fajar Junaedi

Alternative Media for Youth: The
Production of Content, Editorial Policy,
Identity and Politics in Cyber Era

Universitas Muhammadiyah
Yogyakarta
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Francis Arackal Thummy

Spin-doctoring as a Tool of Political
Communication, in the Age of the Internet,
in India

Amity University

M. Sufyan Abdurrahmanm
Catur Nugroho

PR Policy in Forming Positive Image of
Government Institutions: A Cast Study of
the West Java Provincial Government

Telkom University

Kamla Zyra G. Lavadia

Investigation on the Haggling Behaviour
and the Dramaturgy of Negotiation at the
Marketplace

University of the
Philippines-Los Bafios

Tai Hugo

Agenda Setting of Political Discourse of
Political Leader on Social Media: Case
Study of the Chief Executive Officer in
Hong Kong

National Taiwan Normal
University

Samantha M. Gabronino
Brian Angelo C. Sereneo
Benedict Samuel M. Salazar
John Lester F. Cruz

Ka-DDS: The Online Community of OFW
Duterte Supporters

University of the Philippines
- Diliman

A3: Women, Gender and Empowerment

Panel Chair: Nien-Hsuan Fang, National Chengchi University

Azman Azwan Azmawati

Gender Discourses and the Socio-Political
Economy of the Malaysian Print Media: The
Takes and Makes

Universiti Sains Malaysia

Neil Arwin R. Mercado
John Mervin L. Embate

My Type of Woman: (Re)Production of
Archetypes of Women Based on their
Portrayal in Filipino Primetime Ads

University of the Philippines
- Los Barios

Shamali Achala Abeykoon

Use of more-than-voice mobile services by
the female heads of households,
Trincomalee, Sri Lanka

University of the Visual and
Performing Arts

Carmencita Y. Robles

Being Woman in Gendered Situations:

West Visayas State

Dilemma of the Ilonggo Women Journalists | University
Marsudi Reality Construction of Feminism Distortion | University of Persada
in New Media Indonesia YAI
Allison Anne G. Atis Beauty and the Beat: Thoughts on Female | Polytechnic University of

Radio DJs, Media Convergence, and the
Proliferation of Media’s Idea of Beauty

the Philippines, University
of the Philippines Diliman

Allyjah Viene L. Ogad
Redge Marie R. Maliksi
Richelle Anne E. Joson
Joan B. Buston

Michael Elis G. Espiridion
Juneau Villanueva

An Analysis of Female Commuters in
Quezon City’s Intention to Report Street
Harassment Cases

University of the Philippines
- Diliman

A4. Freedom of Information and Literacy

Panel Chair: Aswad Ishak, Universitas Muhammadiyah Yogyakarta

Thuku Joyce Wanja Agenda Setting and the Role of the Print MOQI University, Kenya
Media in Reproductive Health Reporting: A
Case Study of the Daily Nation Paper of
Kenya

Jim Duran Philippine Democracy and Moral Far Eastern University

Disengagement in the Art of Digital
Propaganda

Archana Kumari
Nidhi Slathia

Free speech in Social Media vs Mainstream
Media: Journalists’ perspective

Central University of
Jammu, Rahya-Suchani,
India
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5:30-6:00

6:00 - 8:00

Crina E. Tafiongon Free space fiasco: How the public in University of the Philippines
Philippine social media turns into a mob - Cebu
ganging up on progressive ideas

Evangelos Voulgarakis The mocking mainstream: revisiting satire Independent Scholar-
news' contribution to the public's political University of Kent, UK
awareness

Patricia Ellaine O. Serrano Unlocking Digital Divide: Evaluating Rural- | Adamson University

Justin Adriel V. Bucana Urban Communities’ Internet Access and

Marc A. Pacoma Digital Literacy

Networking

Photo Opportunities

Welcome Dinner and Cultural Presentation at the

Sing Liang Dian Garden Banquet, 6F

courtesy of the College of Communication, National Chengchi University Taiwan

Day 2 | 28 October 2018 | Sunday

8:30 -9:00

9:00 - 9:05

9:05-9:25

9:25 -9:55

9:55-10:15

10:15-10:30

10:45-12:00

Registration/Coffee

Introduction of Plenary Speakers
Khairiah Rahman
Secretary for Media Studies, ACMC

PLENARY SESSION

Beyond the Socio-Political Economy: Communication as a Pan Discipline
Dr. Alexander Flor

Dean, University of the Philippines, Los Bafios

Progressive ICT Development: The Taiwan Model
Dr. Yi-Ning Chen
Commissioner, Taiwan National Communication Commission

Popular Nationalism vs International Norm: The Case of Rohingya
Dr. Nobuto Yamamoto
Professor, Keio University, Japan

Open Forum

PARALLEL SESSION B
B1: Public Relations in the Digital Era
Panel Chair: Smith Boonchutima, Chulalongkorn University

Genina Mariel M. Arceo Now Serving the Social Filipino Customer: Polytechnic University of
The Customer Care Management of 7- the Philippines Open
Eleven Philippines on Facebook and University
Messenger

Khairiah A Rahman Reputation Management in an Age of Social | School of Communication
Media Madness Studies

AUT University
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Suk Chong Tong
Fanny Fong Yee Chan

The practices of market-oriented relations
in Hong Kong in the digital era

Hong Kong Shue Yan
University

and

Hang Seng Management
College

Siz Siz Lim
Cheng Ean Lee
Tek Pheung Chuan

Impacts of social and emerging media use
on public relations practices: Public
relations practitioners’ perspectives

Tunku Abdul Rahman
University

Yeni Rosilawati

Corporate Social Responsibility
Communication Through Websites: Analysis
of Telecommunication

Universitas Muhammadiyah
Yogyakarta (UMY)

Michaela Ysabel P. Comia
Arianne Daphne M. Celucia

A Content Analysis of Brand Placements in
Selected Philippine Films

Adamson University

B2: Education in the Digital Era

Panel Chair: Elena Pernia, University of the Philjppines

Bradley C. Freeman
Pedro Sellos

Can't put it down: Mobile phones,
happiness, and scholastic achievement in
Dubai

American University in
Dubai

Edmund Centeno
Edgar Bagasol Jr.
Samantha Johanna
Timbreza

Development and Implementation of a
Distance Learning System on Documenting
Local Culture and Indigenous Political
Structures of an Aeta Community in
Zambales, Philippines

University of the
Philippines-Los Bafios

Peter D. Carter

Presentation boot camps for
communication students' career
development

Kyushu Sangyo University

Wayland Chang

New Paradigms in Communication
Education

National Taiwan University

Rosevelle G. Galvez

Comics: A Health Communication Strategy
To Improve Knowledge, Attitude, and
Practices among Patients with Tuberculosis

West Visayas State
University

Dobrinka Peicheva
Lilia Raycheva
Valona Mucha

E-Reading and New Media Ecology in frame
of the new educational paradigms

South-West University,
University of Sofia, &
Aleksandér Xhuvani
University

Anna Roffel Ornedo Lozada

Implementation of Journalismo Literacy
Project of Marinduque State College: Basis
for Trainees Journalistic Writing Skills
Enhancement

Marinduque State College

B3: Culture as Commodity

Panel Chair: Gilang Desti Parahita, Universitas Gadjah Mada

Wil McCarthy Disneyland as an online and in-person third | University of Adelaide
place
Soni Sadono Inheritance and Utilization of Golek Puppet | Telkom University
Catur Nugroho Art Culture as Communication Media in
Indonesia
Jasmin Oertel “#%|&" - An Exploratory Study of Social National Chengchi

Ru-Shou Robert Chen

Media’s Influence on Tattoo Culture in
Taiwan

University

Shiela Mae C. Quero

Communicating Taiwan’s History and
Culture through a Storybook: Perception of
the Digital Generation

West Visayas State
University

Yi-Hua Kelly Lin
Ru-Shou Robert Chen

Perceiving Cultural Differences in Glove
Puppetry: A Case Study on Audience
Reception of Thunderbolt Fantasy in Japan

National Chengchi
University
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Khristin Allison S. Almario
Maria Francesca Catherine
R. Meneses

Aundrei Gabriel G. Vallar

A Study on the Interaction Effect Between
Youtube Beauty Viogger and Her Audience

University of Santo Tomas

B4: Campaigns and Persuasive Communication

Panel Chair: Walter Yudelmo, Trinity University of Asia

Aswad Ishak

Effects of Persuasive Communication on
Cigarette Smoking on the Youth

Universitas Muhammadiyah

Annelyn Juntoria-Deasis

Communication Media and Food Nutrition
Awareness Among Mothers

Iloilo State College of
Fisheries

Tamil Chellvan

The Impact of Mobile Advertising on Social
Media among College Youth

INTI International
University

Agnieszka Barczyk-
Sitkowska,
Mateusz Krzekotowski

Roles of audiovisual advertising from the
perspective of the recipient — conclusions
formed on empirical research

University of Lodz

Nina Isabella D. Bello
Nadine Geraldy E. Lacuarta
Brian Angelo C. Sereneo

The Effectiveness of Online-Released
Government Infographics

University of the Philippines
- Diliman

Clarisse Faith G. Buday
Kyla Hope A. Lagman
Francis Elliot B. Natividad
Vince Marcus M. Nobleza
Alexandra Gabrielle I. Ofina
Precious S. Pantoja

A Study on the Co-cultural Communication
Orientation of Kasambahays’ Negotiation of
Days-off

University of the Philippines

Kyla Hope A. Lagman
Redge Marie R. Maliksi
Clarisse Faith G. Buday
Charvin Jules A.

A Quantitative Content Analysis of the
Truthfulness of Health Claims in
Advertisements Aired on Philippine Free
Television

University of the Philippines
- Diliman

Manongsong
12 -1:30 Lunch
1:30 - 3:00 PARALLEL SESSION C

Zvenyika Eckson Mugari

Melding boundaries: How Zimbabwean
Newspapers negotiate terms of
incorporation of new media

Midlands State University

Walter Yudelmo

People Nearby Application and HIV
Awareness

Trinity University of Asia

Yu-Ting Sun
Shih-Hsien Hsu

The impact of News reversal on online
opinion development: Examining the
competiting frames between the official
and we-media on WeChat in the case of
the Beijing RYB Kindergarted Event

National Taiwan University

Feijun Tan

An Analysis of Media Framing of Google
Leaving China Coverage by US and Chinese

University of Southern
California

Kharisma Nasionalita
Nissa Nurmauliddiana
Catur Nugroho

Communication Network Analysis of Cyber
Prostitution in Twiiter: An Indonesian Case

Study

Telkom University
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Ms. Clarisse Faith G. Buday
Trisha Jasmine C. Lampa
Charvin Jules A.
Manongsong

Vince Marcus M. Nobleza

Meme-ing Making: A Critical Discourse
Analysis of Social Media Memes on the
Duterte Administration

University of the Philippines

C2: Identity and Media Representation

Panel Chair: Chang-De Liu, National Chenchi University

Benjamina Paula Flor

Convict communication, inmate
conscientization: a socio-political model for
reformation

University of the
Philippines-Los Bafos

Kwangho Lee
Jinah Lee

Media Consumption and Diasporic Identity
among Korean Migrants in Buenos Aires : A
Geography of Homeland Media

Keio University

and

Tokyo Woman'’s Christian
University

Tanushree Sharma,
Suruchi Shirish

Indian Millennials and Fragmented Identity

Indraprastha College for
Women, Lady Shri Ram
College for Women, Delhi
University

Alexander J. Klemm

Representations of Cold War Thailand in
U.S. Army Documentaries and British Pathé
News Reports 1955-1970

Webster University of
Thailand

Khairiah A Rahman

Negotiating the Diasporic Asian Identity

Auckland University of

Duyen Dang Technology
Nelly Martin
Cecilia Kang Exploring the media consumption and self- | National Chengchi

identity of Korean drama fans in Taiwan
media market

University

Joan B. Buston

Emilio Paolo Q. Fodulla
Dominique Louise Z.
Martinez

Centenia Danielle M. Resoso
Arjay M. Torno

A Study on Metro Manila Youth’s Opinion
about the Death Penalty

University of the Philippines
Diliman

C3: Science, Environment and Technology

Panel Chair: Bradley C. Freeman, American University

in Dubai

Shuzo Yamakoshi

New situation of the media environment
and “crisis” of journalism in Japan

Keio University, Japan

Elena Pernia, Ph.D.,
Geomyr D. Delarmente,
Imelda Veloso-Beltran,
Jamie Lyn F. Loristo

From Prometheus to Proteus: Typologies
and Trajectories of Science Journalism in
the Philippines

University of the Philippine
Diliman

Haryo Pambuko Jiwandono

Failed State Rapture — Manifestation of
Objectivism and Evaluation of Governance
Failure in BioShock

University of Brawijaya,
Indonesia

Nimrod L. Delante
Juliet Lerios Calda
Maria Trixia Tanala-Ofemia

Natural Disasters Reconstruct the Self: A
Semiotic Exploration of Youth Survivors’
Views on Haiyan and Its Impact in
Reconstructing the Sense of Self, Family
and Spirituality

James Cook University,
Singapore

Leyte Normal University,
Philippines

Tunga National High
School, Philippines

Chiung-Wen Hsu

I care, I share, and I prepare: explore the
relationships between media usage and the
risk perception and preparedness

National Chengchi
University

171




3:00 -3:30

3:30 -5:30

Catherine Joy C. Dimailig
John Mervin L. Embate

Disaster Risk Communication and the
Decision-making Processes of Residents in
Coastal Areas of Oriental Mindoro

University of the Philippines
- Los Bafos

Theodore Fernando Selfies from Pope to Obama Girls The Open University of Sri
Lanka
Rachel Khan Challenges in Cyber Wellness: A Literature | University of the Philippines

Review

- Diliman

Kenneth C.C. Yang
Yowei Kang, Ph.D.

Global Communication Educators’
Responses to the New Media Landscape: A
Text Mining Approach to Understand
Trends and Future Developments in
Communication Curricula Around the World

The University of Texas at
El Paso

National Taiwan Ocean
University

Fang-Ting Chiu
Shih-Hsien Hsu

Digital Transformation Effects of Modern
Newsroom

National Taiwan University

Marc Agon Pacoma
Joel Santos Zaporteza
Jean Lery Belarmino
Carl Christianne Dizon

In the Eyes of the Public: Decoding Trust
and Confidence through User Comments in
Resorts World's Facebook Page

Adamson University
Manila Tytana Colleges
De La Salle University

Lihyun Lin Evaluating the performance of news National Taiwan University,
Yuan-Hui Hu media’s Facebook fan pages: the National Chung Cheng
Chang-De Liu Perceptions of Editors University, National
Hui-Wen Liu Chengchi University
Yu-Jhih Tian

Coffee Break

PARALLEL SESSION D

Fumie Mitani

Populism and Voices in the Mass Media:
How mass media reported public’s voices
on the comfort women issue in 2012

Nihon University, Japan

Nien-Hsuan Fang

The Discourse Analysis of the Immigrant-
Made Variety Show in Taiwan

National Chengchi
University

Ryan Nervin P. Cruz

Rainbow Parenthood: A Study on LGBT

Adamson University

Ellison T. Sipin Parenting as Depicted in selected Filipino-
Jamela Kay R. Solajes Gay Themed Films
Md Abdur Razzak Sexting and aspiration of associations in Shanghai Jiao Tong

China: a case of wechat

University (SJTU)

Redge Marie R. Maliksi
Richelle Anne E. Joson

Michael Joe T. Delizo

Babe! Pa'no na Tayo?”: A Qualitative Study
on the Comparison of the Relational
Schema on Commitment of Homosexuals
between their Past Mixed-Orientation
Relationships and Present Homosexual
Relationships,"

The Philippines in Suis Exes: An Analysis on
the Image of the Philippines in English-
Language Chinese Media

University of the Philippines
- Diliman

University of Santo Tomas
Graduate School
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Emely M. Amoloza
Denielle M. Amoloza

Understanding the Role of Knowledge
Sharing in a Palliative Care Unit: The Case
of Madre de Amor Hospice Foundation,
Incorporated

University of the Philippines
Open University, Benguet
State University

Chiung Hwang Chen

Internet as a Battleground: Challenging
and Reasserting Mormon Authority in the
Digital Age

Brigham Young University-
Hawaii

Marc Agon Pacoma

Rated SPG [Surv-EYING PARENTAL GAP]:
An Exploration of the Understanding on
MTRCB's TV Classification System and
Parents’ Mediation of Selected Relocatees
in Adopted Communities

Adamson University

Cheryl P. Bensa

Differences Utilization of Social Media
(Comparison between Indonesia and
Taiwan)

Universitas Multimedia
Nusantara

Bianca Nicole C. Urrutia
Alyssa P. Viquiera Alyssa

Family types, environmental concern, and
pro-environmental behavior as
determinants of high school students’ pro-
environmental communication

University of the Philippines
- Diliman

D3: Human Rights and the News Media

Panel Chair: Francis Arackal Thummy, Amity University, India

Lilia Raycheva
Nelly Velinova
Dobrinka Peicheva

The Debates over Faking the Civil Rights in
the Bulgarian Media Ecosystem

The St. Kliment Ohridsky
Sofia University, Bulgaria
and South-West University
“N. Rilski”

Yohanes Widodo
Lukas Deni Setiawan
Theresia Diyah Wulandari

Impunity Practice in the Cases of Violance
to Indonesian Journalists

Universitas Atma Jaya
Yogyakarta

Geomyr D. Delarmente
Christine Ann R. Amante
Ethel-Lyn Bangal

Kimberly Dian M. Guerrero
Lynette B. Carpio-Serrano

News Room vs. War Room: Mapping
Journalistic Roles in Reporting War and
Conflict

University of the Philippines
- Diliman and UP Los Bafos

Lin Pei-Yu

Investigative Journalism in Jordan:

National Chengchi

Development and Challenge in post-Arab University
Spring era
Framelia V. Anonas S&T Post Magazine: Conventional Channel | DOST-Science and

of Science Information in this Digital Age

Technology Information
Institute

Nicole Yang Lai Fong
Ramachandran Ponnan
Antoon Gewijde Herwig De
Rycker

The South China Sea Disputes and
Malaysia-China Bilateral Relations: a
comparative analysis of Malaysian and
Chinese newspapers

Taylor’s University

Allyjah Viene L. Ogad

Kaye Angela Pabico
Charmaine Ann Padilla
Centenia Danielle M. Resoso
Naomi Czar B. Quiachon

Does the North Remember?: Opinion
Formation of Ilocano Youth Residing in
Metro Manila regarding the Martial Law Era
through Social Media as More
Knowledgeable Others (MKOs)

University of the Philippines

D4: Youth Engagement and the Media

Panel Chair: Kwangho Lee, Keio University

Jon Benedik A. Bunquin

A Profile of the Political Communication
Network of the Filipino Youth

University of the Philippines
- Diliman

Wu Shih-Chia

What values motivate Millennials to share
in social network sites?

The Chinese University of
Hong Kong
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